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ALFRED, NY Alfred University's Master of Business Administration (MBA) program is included in The Princeton
Review's annual guide to America's Best Business Schools.This year's guide is titled Best 237 Business Schools. The
guide's ranking took into account responses by students to opinion surveys and statistical data taken at Association to
Advance Collegiate Schools of Business (AACSB)-accredited MBA programs during the 2003-04 and 2004-05
academic years. The Alfred University College of Business and its MBA program are both accredited by AACSB. The
MBA program at AU was also included in last year's guide."The College of Business at Alfred University has a long
tradition of having a quality program," said Dr. David Martin, dean of the College of Business at Alfred University.
"We are pleased to see that this has been recognized again by such a high powered guide as The Princeton
Review."MBA programs chosen for inclusion in the guide were ranked in several criteria, including academic
excellence, campus facilities and environment, professors, competitiveness of students, opportunities for minorities and
women, and placement/career prospects. The guide gave AU's MBA program solid ratings in the areas of academics,
admissions and job placement/employment.The Alfred University MBA program offers several opportunities for
hands-on experience and "active learning" strategies, the guide stated. The program emphasizes teamwork, case
studies, simulations and field experience gained through internships."They are constantly striving to improve the
program and the school," one surveyed student commented. "As a result, I have found the program challenging,
rewarding and enriching.""The College of Business' MBA program is a professional degree where our students get
involved in their education through our active learning component," Martin said. "Medical schools have their students
practice their profession after a solid grounding in medical theory. The College of Business' MBA students are exposed
to the same pedagogy: we give them a solid understanding of how business operates and then get the student involved
in practicing business.""Local businesses have generously provided real-world learning opportunities for our students
that reinforce what is taught in the classroom," added Lori Hollenbeck, assistant dean of the AU College of Business
and director of the MBA program. "These types of experiences are vital to student success."Alfred University boasts a
100-percent placement rate among its MBA degree recipients and has in recent years undertaken efforts to expand
internships and related opportunities for graduate students locally, nationally and internationally.AU students surveyed
for the guide cited the intimacy of the MBA program. With approximately 60 students enrolled in the program, class
sizes typically numbers less than 20 students. "The result is a program with a family atmosphere in which the school
cares about the individual. The greatest strength of Alfred University is its size. The classes are between 10 and 20
people and the interaction is incredible. One really feels part of the class discussions," a surveyed student
commented."A great advantage for our MBA students is that our class sizes are deliberately small which allows for
tremendous interaction among faculty and students," Martin said. "It's good for our students to be at a College where
the faculty know them and care deeply about their success."


