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Drawn to Diversity, an Alfred University educational program, has announced that A'Lelia Bundles will deliver the
keynote address when student-created posters for this year's diversity in advertising campaign are unveiled on
Saturday, April 12. The event is free and open to the public.The event will begin with a pancake breakfast at 10 a.m.
followed by the poster presentation at 11a.m. in Alfred University's Susan Howell Hall. The posters will be presented
to Wegmans Food Markets Inc. for consideration as in-store displays. Earlier this academic year, Drawn to Diversity
announced plans to use advertising campaigns from various consumer products to teach history and promote equality.
Wegmans Food Markets Inc. agreed to partner with the University by allowing educational displays to be launched in
its Hornell, NY market. Bundles is the great-great granddaughter of Madam C.J. Walker, an inspiring business woman
who made her fortune by selling beauty products to the African-American community in the early 2Oth century.
Bundles is the author of Walker's biography, "On Her Own Ground," as well as a former network television news
executive, most recently serving as director of talent development for ABC News in Washington, D.C. and New York.
In addition to profiling Walker's life, Alfred University students will unveil posters that include diverse advertising
strategies from companies such as Pepsi Cola, Frito Lay, Land O' Lakes, Sue Bee Honey, Juan Valdez Columbian
Coffee, Chiquita Banana, Kellogg's, General Mills, Post Cereals, Uncle Ben Rice, Crme of Wheat, and Aunt
Jemima/Quaker Oats. Posters saluting individual's contributions toward diversifying advertising will profile Wally
Amos, Sylvia Woods, Jackie Robinson, and Joe Louis. Amos, best known for his founding of Famous Amos Cookies,
has eagerly offered his support for the AU project. Drawn to Diversity's mission is to "teach history, inspire artists,
cultivate dialogue, and fight ignorance using popular art and media forms." In 2006, Marvel Comics and MTV
provided support for AU students to explore diversity issues through comic books. The yearlong program culminated
with a colorful stage show featuring students dressed in superhero costumes and detailing the history of civil rights.
Throughout 2007, Alfred University students presented their educational workshops to numerous elementary schools,
high schools, and professional audiences. The new topic jumps off the comic book pages and into the supermarket
aisles as it explores the history of advertising. For the first time, Drawn to Diversity is also an academic course taught
by Dan Napolitano, Alfred University director of Student Activities and Drawn to Diversity program coordinator. "We
believe that this program will be a proactive approach for companies to share the history of their products in an honest
and educational way," said Napolitano. "Direct involvement by these manufacturers would be tremendously symbolic.
We are also extremely excited to be partnering with Wegmans which has been consistently praised for its diversity
initiatives, positive employee climate, and outstanding customer service."Any questions, comments and, support can
be directed to Napolitano by phone at 607.871.2175,or my e-mail at napolitano@alfred.edu.
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