
 
Herrick Public Relations Committee Minutes  
November 19, 2010  
 
Present: Lois Foxwell, Sara Arrasmith, Brett Arno, Ellen Bahr, Laurie McFadden, Erinnae Baker  
 
E. Bahr, Chair  
Meeting opened at 2pm  
 
Survey 
Ellen was pleased to announce the good turnout for Team Trivia. She commented that it really helped to 
have the radio advertising from Ralph. 
 
Ellen also commented on the survey results and that they have good sorting ability for future use.  
 
Facebook 
Brett discussed putting a Facebook “Like” button on the library’s website. He mentioned that this will 
allow tracking and counting of “like” statistics. 
 
The Facebook page is officially up and ready for use. The staff will start inviting their friends to “like” the 
library. Lois will be posting the new DVD lists on the Facebook page. Any administrator can post on the 
Facebook. 
 
Ellen also brought up the possibility of having “like” contests on the Facebook page sometime in the 
future, or some sort of Facebook challenge.  
 
Events Information 
There was discussion on creating a guidelines sheet for staff who would like to utilize the library for 
events. This would include who to contact, where to procure food, etc.  
 
Ellen also mentioned that it would be a good idea to have a student group for library programming. 
Much discussion followed.  
 
The ARC has a catering business that is thinking of bringing coffee and snacks to the Bookend area. 
There will be more information in the future.  
 
Laurie’s Ad Council Session 
Laurie discussed the marketing information that was new from her Ad Council session. She discussed 
“bite-sized” marketing and having a marketing toolbox so that we can decide what we’re going to do in 
a marketing sense, then we can plug in those marketing tools. She also covered the importance of 
branding and marketing your library. She explained that the brand of the library doesn’t change. It is 
“who you are.” Everything about the atmosphere, environment, and services is our brand. She would 
like to look into developing a brand platform, which includes our essence, promise, and personality. She 
is also currently working on developing a sample marketing plan with the input of the other members of 
the public relations committee. Laurie also specified that we need to determine our target audience. It 
was determined that including our current students, we also need to include friends of the library as 
well as prospective students.  
 



Alumni 
Ellen also mentioned that it is important to keep in touch with alumni, and that this can be done 
through Facebook. She would like to put a link to the alumni page on our Facebook page.  
 
Ideas from Gettysburg 
Laurie also discussed several ideas that she got from her trip to Gettysburg including offering honor 
bookplates in exchange for donations, coffee machines, electronic displays, etc. 
 
Sara, however, brought up the possibility that the honor bookplates may not mesh with the library’s 
stance on donation requests. Laurie will inquire about the appropriateness of such a program.  
 
It was decided that the PR committee would meet before the 11th to go over the marketing plan draft, 
and that Laurie would call a meeting if necessary.  
 
Meeting closed at 3:00pm by E. Bahr.  
Minutes respectfully submitted by E. Baker. 


