
 
 Herrick Public Relations Committee Minutes  
October 22, 2010  
 
Present: Ellen Bahr, Ralph Arias, Laurie McFadden, Brett Arno, Sara Arrasmith, Erinnae Baker  
 
E. Bahr, Chair  
Meeting opened at 2pm  
 
Survey 
The meeting began with discussion of the library usage survey draft, specifically the target audience of 
the survey. It was decided that Art and Engineering students would be included, as they are required to 
take many liberal arts courses. However, the CITE students would not be included, as their informational 
needs and the way they interact with the library are entirely different from on-campus students. Grad 
students would also be excluded. 
 
Ellen recapped what Student Voice is and how it would be relevant to the survey. Ellen informed the 
committee that there would be incentives for taking the survey, and that Tumblr would be added to the 
tech list on the survey. Some editing of the survey questions followed.  
 
Ad Council of Rochester 
Laurie recapped the information she’s been gathering from the Institute class she has been taking. She 
discussed the Four P’s of advertising: Product, Price, Place, and Promotion, and that we are aiming 
towards the promotional aspect. She pointed out that it is important to narrow down our target 
audience. Also, discussion ensued regarding the logo as being 1% of the brand. There was discussion on 
how to promote the overall image of the library.  
 
Laurie highlighted an article entitled “Transforming Our Image Through Words That Work.”  
 
WALF Promo 
Ralph discussed the possibility of getting Team Trivia advertised via WALF, and that it would be a good 
idea to have trivia questions during the commercials to generate interest for the event.  
 
Facebook/Email 
Sara is going to set up a new Facebook, and we will disregard the old Herrick page. Ellen will discuss with 
the librarians the possibility of getting a herrick@alfred.edu email address to use for the new Facebook.  
 
 
Meeting closed at 2:45 by E. Bahr.  
Minutes respectfully submitted by E. Baker. 


