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Olin building opens for business 
by Michael S. Zarkin, copy manager 
The Franklin W. Olin Building, new 
home of the College of Business and 
the social sciences, was dedicated on 
Friday, Oct. 19. 
The 36,500 square foot facility was 

made possible by a $5.5 million grant 
from the F. W. Olin Foundation, the 
largest single grant ever received in 
AU's 157 year history. 
The Olin Building will  consolidate all 

classrooms, offices and facilities of the 
College of Business in one location. 
The social sciences, excepting 
psychology, will  also be in Olin. 
President Edward G. Coll, Jr. is very 

pleased with the dedication of the Olin 
Building. He sees it as allowing for 

growth in the College of Business and 
representing AU's commitment and 
investment to the business program. 
Coll specifically mentioned the new 
opportunities for business research 
that the Olin Building will  present. 
He is sure that the sharing of facilities 

between the College of Business and 
social sciences will  work out. It will  be 
a "nice union," said Coll. 
Dr. A. Larry Greil, professor of 

sociology, is pleased with the new 
office he will  have in Olin. Greil noted 
that social sciences were moving to 
allow for the continued growth of the 
psychology programs, which are still 
housed in the Science Center. 

Coll is sure that the Olin Building 
will  be a wonderful addition to the 
campus, showing the commitment AU 
has to its academic programs. 
When asked about the delays in 

opening the Olin Building, Coll noted 
that the original deadline was for the 
building to be open for the start of this 
semester. But, "we never really 
thought that would happen." 
There has been no disruption caused 

by the delays with Olin, Coll said. 
"Everything is working out." 
Coll then made one interesting 

comment. "The only deadline we're 
concerned with is the Campus 
Center." • 

Delta considers outside contractor for parties 
by Catherine Luhrs, news editor 
After an incident in which Delta Sigma 
Phi was discovered to have served 
alcohol to a minor, the fraternity is 
looking at alternate ways to run their 
social functions. 
Serving a minor, anyone under age 21, 

is a violation of New York State law, 
AU policy and Delta's national 
administration policy. 
According to FIPG (the organization 

that provides insurance to three 
fraternities on campus, including 
Delta) there are two options. 
First, all the parties could be "bring 

your own" events, at which all guests 
who wish to drink alcohol bring their 
own, register what they have brought 
at the door and drink only what they 
have brought. The fraternity would not 
provide any alcohol. 
The more likely option is to have a 

third party vendor run the parties. 
With this system, an outside contractor 
would run all social events. The 
contractor is responsible for all aspects 

of the party that involve the 
consumption of alcohol, including: 
• Proofing for legal age both at the 

door and at the bar. 
• Collecting money for the alcohol if 

there is to be a charge. 
• Providing insurance ($1 million 

worth of insurance is required 
according to FIPG guidelines). 
• Bringing all alcohol to the party and 

removing it from the premises at the 
end of the party. 
• Preventing the serving of alcohol to 

guests who seem to be intoxicated. 
• Maintaining absolute control of all 

alcoholic containers at the party. 
Mark Ferm, president of Delta, said 

these changes would be "beneficial to 
the [Greek] system as a whole." He 
thinks all houses will  be adopting these 
changes in the near future. 
Ferm sees it as a matter of survival. 

He said that the New York State 
Bureau of Alcohol, Tobacco and 
Firearms, the branch of the government 

responsible for enforcing the laws 
concerning the sale and consumption 
of alcohol, had "raided and closed 
down some houses at other schools in 
this area" for serving minors. 
Paul Kingsbury, AU's director of 

Greek life agrees with Ferm saying that 
most other schools already have a 
policy that requires either a "bring 
your own" or third party vendor 
policy. Kingsbury said that most 
houses on other campuses where he 
worked in comply with these policies. 
Those that don't "are quickly dealt 
with," he said. 
Kingsbury said that most of the 

national offices require the use of one 
of the two policies as a matter of 
course, Delta's national being one of 
them. 
It will  take some time for these 

policies to be instituted, if they are. 
"We will  be doing this starting as soon 
as we are allowed to have parties 
again," said Ferm. • 

Young entrepreneurs learn business skills 
by Alexis J. Diamond, contributor 
Over 200 grammar, high school, and 
college students braved a stormy morn-
ing on Thursday, October 21 to arrive at 
Howell Hall for Alfred University's 
fourth Young Entrepreneur Seminar. 
Dean David Szczerbacki of the College 

of Business credited Students in Free 
Enterprise (SIFE), an organization 
dedicated to economic education, with 
personally contacting nearby schools. 
"SIFE played a significant role and 

should be commended on a job well 
done," he said. 
SIFE volunteers spoke directly to many 

of the business teachers who escorted 
their students to the seminar. A business 
teacher from Canaseraga High School, 
Kathy Macomeer, explained that she had 
decided to attend because the lectures 
complemented her own business classes. 
"I  teach marketing and accounting but 

these speakers offer a unique, more 
professional perspective," she said. 
Douglass Frank, Vice President of 

Commercial Loans for Wellsville's Key 
Bank, was impressed with both the 

speakers and thé turnout. 
"If s important for students to be 

exposed to people who have succeeded 
in the business world, and this is what 
makes the Young Entrepreneur Seminar 
a valuable experience." 
The response of students was mixed. 

Several AU students who requested 
anonymity said that many of the speak-
ers were boring. 
High school students seemed to have a 

different perspective; a popular view 
was expressed by Jeff Hoffman, a 
student at Canaseraga High School, who 
said that the seminar was "better than 
being in school." 
Hoffman thought that David Roach, a 

Harvard educated lawyer and partner at 
Blair & Associates, gave the best lecture. 
This view was seconded by all the college 
and high school students who voiced 
their opinions. Roach's humorous, 
enlightening speech concerned the legal 
differences between sole proprietorships, 
partnerships, and corporations. 
Many students seemed to enjoy the 

speech given by Herb Ausdereau, 
Management Consultant for the Service 
Corps of Retired Engineers. Ausdereau 
kept everyone awake with a voice 
thundering the message that "businesses 
must aim to treat their patrons with the 
highest quality of services possible." 
Szczerbacki was very pleased with this 

year's seminar. "It comes at a very 
opportune time," he said. "The College 
of Business is going to create a new 
chair, the Tredennick chair, which will 
be filled by a new business professor. 
This represents a new focus on small 
business, and we expect it to enrich our 
curriculum." 
This seminar, the University's fourth in 

eight years, is one of hundreds that are 
sponsored by the Federal Small Business 
Administration and regional educational 
facilities each year. The seminars enlist 
the aid of volunteer speakers with 
experience and insight in an attempt to 
encourage young people to consider 
working in today's highly competitive 
business world. • 

Beavis and Butthead 

kick off AU telethon 
by Chad R. Bowman, contributor 
This year's telethon kicked off its 
seven-week fall drive with a new 
coordinator, a higher goal and...Beavis 
and Butthead. 
Sarah Meyer, a 1993 graduate of 

Lawrence University, has been named 
telethon coordinator. Meyer worked as 
a student caller at Lawrence. 
"We have an incredible amount of 

enthusiasm this year," Meyer said. 
The money from the telethon goes to 

library books, computer and laboratory 
equipment, athletics, faculty enrich-
ment, financial aid and scholarships. 
This year's goal is $387,000, which is 

$12,000 more than last year's $375,000 
goal, said Carla Miller, assistant 
director for annual giving. 
"It's a significant increase, but we feel 

with Sarah's talents and extending the 
telethon a few weeks we'll be able to 
reach this goal," Miller said. 
Last year's telethon coordinator, 

David Roman, along with 350 volun-
teers and 30 paid callers, raised 
$275,758, according to Miller. 
Roman said, "It gave me some gray 

hairs, but it was a great experience and 
helped me find a career focus." 
"There's a new attitude this year," 

said Meyer. "People always come here 
dreading it. I'd like to change the 
reputation—nine out of ten people 
have a good experience." 
Huh huh. Yeah. Telethons are cool. 
It wouldn't be a telethon without the 

yearly theme—this year, Beavis and 
Butthead adorn posters and tables 
across campus. 
Past themes have included "Just Do 

It," "Can't Touch This" and the cartoon 
characters Calvin and Hobbes. 
"We talked to students a lot. It seemed 

to be the hip thing," said Miller. 
Rick McLay, director of publications, 

said,"The idea of the telethon is to get 
something that is highly visible in 
terms of pop culture." 
But what about copyright? 
"At  one point, there was some concern 

that we were violating copyright," said 
McLay about a recent theme. 
McLay said that consultants told him 

that since AU is a small market and not 
making a lot of money, AU's use was 
fine. 
"It's a harmless poking fun at pop 

culture," McLay said. 
Meyer said, "It's a big deal to even 

have MTV on this campus." • 


