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Olin building opens for business

by Michael S.Zarkin, copy manager
The FranklinW. Olin Building, new

homeof the Collegeof Businessand

the socialsciencesyasdedicatedon
Friday, Oct. 19.

The 36,500squarefoot facility was
madepossibleby a $5.5million grant
from theF. W. Olin Foundation the
largestsinglegranteverreceivedin
AU's 157 yearhistory.

The Olin Building will consolidateall
classroomsopfficesandfacilitiesof the
Collegeof Businessn onelocation.
The socialsciencesgxcepting
psychologywill alsobein Olin.

PresidentedwardG. Coll, Jr.is very
pleasedwith thededicationof the Olin
Building. He seest asallowingfor
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growthin the Collegeof Businessand
representingAU's commitmentand
investmentto thebusinesgprogram.
Coll specificallymentionedthe new
opportunitiesfor businesgesearch
that the Olin Building will present.

Heis surethatthe sharingof facilities

betweenthe Collegeof Businessand

socialsciencewill work out. It will be

a "nice union," said Coll.

Dr. A. Larry Greil, professoof
sociology,is pleasedwith the new
office hewill havein Olin. Greil noted
that socialsciencesveremovingto
allow for thecontinuedgrowth of the
psychologyprogramswhich are still
housedin the ScienceCenter.
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Coll is surethatthe Olin Building
will beawonderfuladditionto the
campus showingthe commitmentAU
hasto its academigprograms.

Whenaskedaboutthedelaysin
openingthe Olin Building, Coll noted
thattheoriginal deadlinewasfor the

building to be openfor the startof this

semesterBut, "we neverreally
thoughtthatwould happen.”

Therehasbeenno disruptioncaused

by thedelayswith Olin, Coll said.
"Everythingis working out."

Coll thenmadeoneinteresting
comment."Theonly deadlinewe're
concernedwith is the Campus
Center."

Delta considers outside contractor for parties

by CatherinelLuhrs,newseditor

After anincidentin which Delta Sigma
Phiwasdiscoveredo haveserved
alcoholto aminor,thefraternityis
looking at alternatewaysto run their
socialfunctions.

Servingaminor,anyoneunderage?1,
is aviolation of New York Statelaw,
AU policy andDelta'snational
administrationpolicy.

Accordingto FIPG (the organization
thatprovidesinsuranceo three
fraternitieson campusjncluding
Delta) therearetwo options.

First,all the partiescouldbe "bring
your own" eventsatwhich all guests
who wish to drink alcoholbring their
own, registerwhatthey havebrought
atthedooranddrink only whatthey
havebrought.Thefraternitywould not
provideanyalcohol.

Themorelikely optionisto havea
third party vendorrun the parties.
With this systemanoutsidecontractor
would run all socialevents.The

of theparty thatinvolve the

consumptiorof alcohol,including:
 Proofingfor legalagebothat the

doorandatthebar.

* Collectingmoneyfor the alcoholif
thereistobeacharge.

* Providinginsurancg$1l million
worth of insurances required
accordingto FIPG guidelines).

* Bringingall alcoholto theparty and
removingit fromthe premisesatthe
endof theparty.

* Preventingheservingof alcoholto
guestswho seemto be intoxicated.

» Maintainingabsolutecontrol of all
alcoholiccontainersatthe party.

Mark Ferm,presidentof Delta, said
thesechangesvould be "beneficialto
the [Greek]systemasawhole." He

thinksall housewill beadoptingthese

changesn thenearfuture.
Fermseest asamatterof survival.

He saidthattheNew York State

Bureauof Alcohol, Tobaccoand

responsibldor enforcingthe laws
concerninghe saleand consumption
of alcohol,had "raidedand closed
down somehousest otherschoolsn
thisarea"for servingminors.
PaulKingsbury,AU's directorof

Greeklife agreewith Fermsayingthat

mostotherschoolsalreadyhavea
policy thatrequireseithera "bring
your own" or third party vendor
policy. Kingsburysaidthat most
housen othercampusesvherehe
workedin complywith thesepolicies.
Thosethatdon't "arequickly dealt
with," hesaid.

Kingsbury saidthatmostof the
nationalofficesrequiretheuseof one
of thetwo policiesasa matterof
course Delta'snationalbeingoneof
them.

It will takesometimefor these
policiesto beinstituted,if theyare.
"We will bedoingthis startingassoon
asweareallowedto haveparties

contractoris responsibldor all aspects Firearmsthebranchof the government again,"saidFerm.

Young entrepreneurs learn business skills

by AlexisJ. Diamond,contributor
Over200 grammarhigh school,and
collegestudentdraveda stormymorn-
ing on ThursdayOctoberl to arriveat
Howell Hall for Alfred University's
fourth YoungEntrepreneuSeminar.

DeanDavid Szczerbackof the College
of BusinesgreditedStudentsn Free
Enterprise (SIFE), an organization
dedicated to economic education, with
personally contacting nearby schools.

“SIFE played a significant role and
should be commended on a job well
done,” he said.

SIFE volunteers spoke directly to many
of the business teachers who escorted
their students to the seminar. A business
teacher from Canaseraga High School,
Kathy Macomeer, explained that she had
decided to attend because the lectures
complemented her own business classes.

“I teach marketing and accounting but
these speakers offer a unique, more
professional perspective,” she said.

Douglass Frank, Vice President of
Commercial Loans for Wellsville’s Key
Bank, was impressed with both the

speakersindthéturnout.

"If simportantfor studentgo be
exposedo peoplewho havesucceeded
in thebusinessvorld, andthisis what
makestheYoungEntrepreneuSeminar
a valuableexperience."

Theresponsef studentsvasmixed.
Several AU studéents who requested
anonymity said that many of the speak-
ers were boring.

High school students seemed to have a
different perspective; a popular view
was expressed by Jeff Hoffman, a
student at Canaseraga High School, who
said that the seminar was “better than
being in school.”

Hoffman thought that David Roach, a
Harvard educated lawyer and partner at
Blair & Associates, gave the best lecture.
This view was seconded by all the college
and high school students who voiced
their opinions. Roach’s humorous,
enlightening speech concerned the legal
differences between sole proprietorships,
partnerships, and corporations.

Many students seemed to enjoy the

speectgivenby Herb Ausdereau,
Managemen€Consultanfor the Service
Corpsof RetiredEngineersAusdereau
kepteveryoneawakewith avoice

UNIVERSITY
Beavis and Butthead
kick off AU telethon

by ChadR. Bowman, contributor
Thisyear'stelethonkicked off its
seven-weelall drive with anew
coordinatorahighergoal and...Beavis
and Butthead.

SarahMeyer,a 1993graduatef
LawrenceUniversity,hasbeennamed
telethoncoordinator Meyerworked as
a studentcallerat Lawrence.

"We haveanincredibleamountof
enthusiasnthisyear,"Meyer said.

Themoneyfromthetelethongoesto
library books,computerand laboratory
equipmentathletics faculty enrich-
ment,financialaid and scholarships.

Thisyear'sgoalis $387,000which is
$12,000morethanlastyear's$375,000
goal,saidCarlaMiller, assistant
directorfor annualgiving.

"It's a significantincreasebut wefeel
with Sarah'dalentsandextendingthe
telethonafew weekswe'll be ableto
reachthisgoal,"Miller said.

Lastyear'stelethoncoordinator,
David Roman,alongwith 350volun-
teersand 30paid callers,raised
$275,758accordingto Miller.

Romansaid,"It gaveme somegray
hairs,butit wasagreatexperiencend
helpedmefind acareerfocus."

"There'sanewattitudethisyear,"
said Meyer."Peoplealwayscomehere
dreadingt. I'd like to changethe
reputation—nineout of tenpeople
havea good experience.”

Huh huh.Yeah.Telethonsarecool.

It wouldn'tbe atelethonwithout the
yearly theme—thisyear,Beavisand
Buttheadadornpostersandtables
acrosscampus.

Pastthemedhaveincluded "JustDo
It," "Can'tTouchThis" andthe cartoon
character<alvin and Hobbes.

"We talkedto studentsalot. It seemed
to bethehip thing," said Miller.

Rick McLay, directorof publications,
said,"Theideaof thetelethonis to get
somethinghatis highly visible in
termsof pop culture.”

But whataboutcopyright?

"At onepoint,therewassomeconcern
that we wereviolating copyright,” said
McLay aboutarecenttheme.

McLay saidthatconsultantgold him
that sinceAU is a smallmarketand not
makingalot of money,AU's usewas
fine.

"It's aharmlesgpokingfunat pop

thunderingthemessagéhat "businesses culture,"McLay said.

mustaim to treattheir patronswith the
highestquality of servicegpossible."

Szczetbackl was very pleasea with this
year’s seminar. “It comes at a very
opportune time,” he said. “The College
of Business is going to create a new
chair, the Tredennick chair, which will
be filled by a new business professor.
This represents a new focus on small
business, and we expect it to enrich our
curriculum.”

This seminar, the University’s fourth in
eight years, is one of hundreds that are
sponsored by the Federal Small Business
Administration and regional educational
facilities each year. The seminars enlist
the aid of volunteer speakers with
experience and insight in an attempt to
encourage young people to consider
working in today’s highly competitive
business world. 0

Meyer said,"It's abig dealto even
haveMTV onthiscampus."s



